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Abstract. This article explores the rapid development of hospitality and tourism 

in the Republic of China. As one the world’s largest tourism markets, China has become 

a global leader in domestic travel, cultural heritage tourism, and hospitality services. 

The study examines China’s diverse tourism resources, the growth of the hotel and 

restaurant industry, the sector’s economic contributions, challenges such as 

sustainability and over-tourism, and the government’s strategic policies. It concludes 

with insights into the role of digitalization and sustainable practices in shaping the future 

of Chinese hospitality and tourism. 
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摘要:本文探讨了中华人民共和国酒店业和旅游业的快速发展。作为世界上

最大的旅游市场之一，中国已成为国内旅游、文化遗产旅游和酒店服务的全球

领导者。研究考察了中国多样化的旅游资源、酒店和餐饮业的增长、该行业的

经济贡献、可持续性和过度旅游等挑战，以及政府的战略政策。文章最后对数

字化和可持续实践在塑造中国酒店业和旅游业未来中的作用进行了分析。 
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Introduction. China has emerged as one of the most dynamic players in the 

global hospitality and tourism sector. Before the COVID-19 pandemic, the country 

ranked among the world’s top fie tourist destinations, with over 65.7 million 

international arrivals in 2019 (UNWTO,2020). At the same time, domestic tourism 
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reached more than 6 billion trios annually,making China the largest domestic tourism 

market worldwide. The hospitality industry- encompassing hotels, resorts, restaurants, 

and related services- has expanded rapidly to meet the needs of both domestic and 

international travelers.Tourism and hospitality nov account for over 11% of China’s 

GDP, creating millions of jobs and supporting regional development. 

Tourism Resources in China. Cultural heritage. China’s long history and 

civilization provide a foundation for its  tourism industry. With 56 UNESCO WORLD 

Heritage Sites (as of 2024), the country is globally recognized for its cultural and 

historical landmarks. The Great Wall, Forbidden City, and Teracotta warriors attract 

millions of visitors each year. In addition, traditional festivals such as the Chinese New 

Year and Dragon Boat Festival are central to cultural tourism. 

Natural attractions. China’s diverse geography- from the Himalayas and the 

Yangtze River to tropical Hainan Island- makes it leading nature tourism destination. 

National parks like Zhangjiajie, which inspired the floating mountains in the film 

Avatar, and Jiuzhaigou Valley are globally renowned. Ecotourism is increasingly 

promoted to balance economic growth with envorimental sustainability. 

The hospitality industry in China. Hotel Sector. Chinese hotel industry has 

grown significantly, with international chains such as Marriott, Hilton, and Accor 

expanding alongside domestic brands like Jin Jiand and Huazhu. According to Statista 

in 2023, China had over 350,000 hotels and guesthouses, serving a wide range of 

travelers from budget tourists to luxury clients. The rise of high-speed rail networks has 

further boosted demand for accommodation in smaller cities. 

Food and Beverage Services. The restaurant sector reflects China’s diverse 

culinary traditions while catering to global tastes. From Michelin-starred restaurants in 

Shanghai and Beijing to small family-run eateries, the food and beverage industry plays 
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a vital role in hospitality. In 2023, revenue from China’s catering industry surpassed 5 

trillion yuan, making it one of the largest in the world. 

Digital transformation. Online booking platforms like Trip.com, Fliggy, and 

Meituan have revolutionized hospitality services. Mobile payment systems (Alipay, 

weChat Pay) simplify transactions, while digital platforms provide real-time hotel 

reservations, restaurant bookings, and virtual travel experiences. 

Economic Impact.  Tourism and hospitality are critical drivers of China’s economy. In 

2019, the industry contributed around 11.05% of national GDP and supported over 80 

million jobs (World Travel & Tourism Council, WTTC). Domestic tourism, in 

particular, has been central to China’s strategy for balanced regional development, 

generating income for rural areas and promoting poverty reduction. 

Challenges and Sustainable Development 

1.Over-tourism: Popular destinations such as the Forbidden City often face 

overcrowding, threatening heritage conservation. 

2. Enviromental Concerns: Rapid tourism development has increased energy 

consumption, waste, and carbon emissions. 

3. Sustainability Policies: The Chinese government promotes eco-friendly hotels, green 

transportation, and rural ecotourism projects. Programs like “Beautiful China” aim to 

balance growth with environmental preservation. 

Post-Pandemic Recovery and Future Trends. China’s tourism and hospitality 

industries were severely impacted by the Covid-2019 pandemic. However, strong 

recovery efforts have been observed since 2022, with domestic tourism leading the 

rebound. Futurew trends include: 

-Growth of smart tourism with AI and big data applications. 

-Expansion of rural and cultural tourism to support less-developed areas. 

-Increasing focus on luxury hospitality and international service standards. 
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-Stronger emphasis on sustainable practices to align with global climate goals. 

Conclusion. Hospitality and tourism in China have transformed into major pillars 

of the national economy.Rich cultural heritage, diverse natural landscapes, and a rapidly 

modernizing hospitality industry position China as both a global tourism leader and a 

dynamic domestic market. While challenges remain, particularly in sustainability and 

heritage protection, government strategies and technological innovation are shaping a 

resilient and future-oriented industry. The continued integration of hospitality and 

tourism will ensure that China remains a key player in the global tourism economy. 
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